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EMMA - J A N E  T A R A B A Y  P O R T F O L I O

Hello!
Social Media and

Influencer Marketing
Executive at Cohorted

 
PR and Journalism

graduate from Leeds
Beckett University

P A G E  0 3  



Client: 

Prohibition PR Agency

 

Type of work: 

Journalism/Blogging

 

Item objective: 

Articles were written and edited to target the specific global student audience, with the aim to

engage readers and encourage student/guest writers and any potential collaborations.

 

Target audience: 

Students

 

Involvement in workload: 

As an editor, I was managing writers and would respond to any inbound article pitches sent to

Student Wire. I was responsible for proof-reading and processing articles before they were

published, working on SEO elements.

 

Research: 

Strategic research undertaken was research into the platform, looking at their style of writing

and previous articles. Comparing content and gathering inspiration from other online student

platforms allowed me to develop Student Wire in order to keep up with trends. 

 

Tactics: 

Search Engine Optimisation to grow Student Wire’s presence further, developing the style of

writing fit the platform, audiences and context of the article. 

 

Evaluation: 

Increased Student Wire’s presence online and grew their social media platforms to reach further

audiences.

 

Reflection: Gave me invaluable experience as an editor and the responsibilities and processes

that come with publishing content. The year PR internship at Prohibition PR Agency developed

my knowledge of the industry and made me want to challenge myself further. This helped me

recognise the type of work environment I’d want to work in.

ITEM  1  

 

STUDENT  WIRE
MARCH 2017 - APRIL 2018
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Item name: 

“Forget the ‘scary vs sexy debate’ when it comes to Halloween costumes, we are all very different

people”

 

Type of work: 

Journalistic Article 

 

Item objective: 

Create specific content for the Leeds student audience, generate conversation and to drive traffic

to The Tab website. 

 

Target audience: 

Students - The Tab Leeds platform specifically 

 

Involvement in workload: 

As a freelance writer for The Tab, when pitching and creating an article, it was my responsibility

to find news, interviewees, source any potential graphics and then writing the piece ready for the

editor before publishing. 

 

Research: 

The Tab style of writing, audience interests, potential interviewee’s for opinions, any relevant

seasonal specific information (Halloween), relatable language throughout the article. 

 

Tactics: 

SEO and graphics to create a visually gratifying and engaging article.

 

Reflection: 

From the process of being a freelance writer I learn how to pitch, source and create material for

a specific student city, whilst working against deadlines. It helped improve my free-lance work

processes, which I am able to take further into journalistic practice.

ITEM  2

 

THE  TAB

LEEDS  
OCTOBER 2018

EMMA - J A N E  T A R A B A Y  P O R T F O L I OP A G E  0 5  



Type of work: 

Online blog and social media presence

 

Item objective: 

Personal Branding

 

Target audience: 

Influencers, Brands, lifestyle/beauty/fashion enthusiasts

 

Involvement in workload: 

From generating ideas to pitch to brands and platforms, to creating content, designing work

and publishing online.

 

Research: 

Other influencer work, popular platforms and social media strategy examples for content

campaigns, ways to approach lifestyle blogging.

 

Tactics: 

SEO to build an online presence, platform-specific hashtags to boost engagement, working

on multi-platforms, network, learn and share with other bloggers. 

 

Evaluation: 

Instagram presence has grown, building network connections with brands and influencers. 

 

Reflection: Dependance on Instagram as a platform will only take bloggers so far. I aim to

develop my individual blog, create more content and not forget about conventional blogging

strategies.

ITEM  3

 

EJT  LIFESTYLE
NOVEMBER 2017 - ONGOING
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ITEM  4

 

A  PLATFORM  FOR

EMPOWERMENT
APRIL 2019

Client: 

WomanKind Magazine

 

Type of work: 

Longform journalism 

 

Item objective: 

Multiple pieces of journalistic work with a focus on female empowerment

and how the development of technology can help encourage change.

 

Target audience:

 18-35 females and WomanKind magazine

Involvement in workload: Identifying a story for news, researching for

background information, newsgathering from primary and secondary

sources, production and design of the final print. 

 

Research: 

Previous published long-form journalism work, any relevant feminist articles

that share the same conversation aim, online magazines and their content. 

 

Tactics: 

Research into the magazine industry finding conventional elements,

receiving constructive criticism from as many people to get a variety of

opinion and feedback.

 

Evaluation: 

The final project met all content and design objectives, to target a specific

audience and platform. 

 

Reflection: I now have first-hand knowledge in creating a piece of long-form

journalism, whether it's for a specific audience or platform. Understanding

what goes into the process of creating journalistic works will help me

prepare for future free-lance opportunities.
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ITEM  5

 

LEEDS  COMMUNITY

FOUNDATION
SEPTEMBER - DECEMBER 2018
Item name: 

Client Communication Audit

 

Type of work: 

Internal Communication Audit

 

Item objective: 

Conduct an audit and create an internal communication strategy for employees at LCF

 

Target audience: 

Leeds Community Foundation Employees

 

Involvement in workload: 

Each process of the audit was divided between the group and we each had specific duties

and roles. My involvement in the workload focusing on the research phase,

recommendations and the design process for the client powerpoint.

 

Research: 

Internal audit recommendations that would be realistic for the client, previous pitches made

within this module, background information in Leeds Community Foundation and their aims

and objectives.

 

Tactics: 

Researched into successful internal communication strategies to ensure we meet the client

communication objectives.

 

Evaluation: 

Our group received highly positive feedback from our client contact. The audit met all

internal communication objectives and helped encourage them to introduce an updated

internal strategy for employees at LCF. 

 

Reflection: 

Learnt how to work as a group to do an internal communication strategy and the processes

taken to distribute work and tasks when working towards a deadline.
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INTERNSHIP  AT  COHORTED

COMMUNICATIONS
SEPTEMBER 2018 - ONGOING
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Public Relations and Marketing

Executive: 

Sep 2018 - Dec 2018

Social Media and Influencer Marketing

Executive: 

Jan 2019 - Ongoing



Item name: 

What are Beauty Subscription Boxes

 

Type of work: 

PR Video/Article feature

 

Item objective: 

Increase mentions in the press and consumer knowledge.

 

Target audience: 

Beauty/Lifestyle 

 

Involvement in workload: 

Co-ordinating with the brand to meet deadlines, sending over

relevant information/images, posting the boxes for review. 

 

Research: 

Researched into the industry for potential competitive brands,

previous beauty articles on The Sun to identify their language and

tone.

 

Tactics: 

Sent the client 2-3 beauty boxes to represent the Cohorted brand on a

broader scale, shared the feature across social media platforms for

our audience. 

 

Evaluation: 

Engaged and reached a wider audience, a new audience was created

from The Sun, creating further exposure for the Cohorted brand. 

 

Reflection: 

I now understand the process for collaborations, the competition in

the industry and it allowed me to identify future potential

opportunities for Cohorted.

ITEM  6

 

THE  SUN
OCTOBER 2018
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Client: 

Elle L - Cohorted brand ambassador 

 

Type of work: 

PR Sponsored goodie bags

 

Item objective: 

Build brand awareness and network for future projects.

 

Target audience: 

Conservationists, beauty and lifestyle influencers.

 

Involvement in workload: 

I was the main point of contact to the ambassador Elle L, contacted and organised the

delivery of products with new brands, packed the boxes for the goody bags and

shipped to venue in London, assigned graphics to create content, attended the after

party and networked.  

 

Research: 

All brands that were contacted needed to align with the aim and values of the event.  

 

Tactics: 

Target brands with same values, use products from brands with previous relationships

with Cohorted, push for social media coverage, celebrity exposure with VIP guest list. 

 

Evaluation: 

The event allowed myself and colleague to network, build relationships with brands,

gave me the opportunity to meet our brand ambassador Elle L and allowed me to

identify the potential opportunity for sustainability developments at Cohorted. 

 

Reflection: 

Understand the preparation and process that goes into sponsoring events and

identifying important elements to establish the Cohorted brand into the public eye.

ITEM  7  

 

ELLE  L  X  FFC  

AFTER  PARTY
NOVEMBER 15TH 2018
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ITEM  8

 

HOLIDAY  GIFT

GUIDE
December 2018 

Client: 

Stilettos & Bricks

 

Type of work: 

PR Feature

 

Item objective:

 Reach a wider global audience, (Australia)

 

Target audience: 

Influencers, Bloggers, Beauty & Lifestyle enthusiasts 

 

Involvement in workload: 

Main PR contact for the client, pitched our brand to their gift

guide request, sent out boxes and got PDF and social coverage. 

 

Research: 

I looked into their previous work and social channels to see the

brand and style that they have.

 

Tactics: 

Sent the client 2-3 beauty boxes to represent the Cohorted brand

on a broader scale, push for social coverage, identify and push to

expose Cohorted’s key messages.

 

Evaluation: 

The gift guide was successful and social coverage allowed

Cohorted to reach their audience in Australia. 

 

Reflection: 

This was my first experience involving a brand in a gift guide. I

learnt the processes and potential for future opportunities at

Cohorted.

EMMA - J A N E  T A R A B A Y  P O R T F O L I O
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Client: 

Social Network Solutions

 

Type of work: 

PR Social media campaign

 

Item objective: 

Raise brand awareness and reach new audiences. 

 

Target audience: 

YouTubers

 

Involvement in workload: 

The main PR contact to the client, sent out two boxes to push the Cohorted

brand, identified key information for YouTubers.

 

Research: 

Who the YouTubers reviewing are; their following, demographic, interests etc.

Ensuring they align with the Cohorted brand. 

 

Tactics: 

Sent the client 2-3 beauty boxes to represent the Cohorted brand on a broader

scale, identify and push to expose Cohorted’s key messages.

 

Evaluation:

Our subscriber rate in February increased, the “cohortedgiftme” code was used

with new subscribers. 

 

Reflection: 

Pushing the brand onto YouTube was positive, highlighting the opportunities

that come with this platform. Reached new audiences and demographics with

the variety in YouTubers.

ITEM  9  

 

SOCIAL  NETWORK

SOLUTIONS
DECEMBER 2018 - JANUARY 2019
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ITEM  10

 

BLOOM  & WILD  X

COHORTED  

INSERT  SWAP
APRIL 2019

Client: 

Bloom & Wild

 

Type of work: 

Marketing - Promotional inserts

 

Item objective: 

Target a wider audience

 

Target audience: 

Bloom & Wild customers 

 

Involvement in workload: 

Pitched insert swap to brand, allocated graphics to creating inserts

design, passed over to new PR exec when changing roles.

 

Research: 

The brand’s objectives aligned with Cohorted and both offered the

opportunity to do an insert swap. 

 

Tactics: 

Previous designs for insert swaps, following the brand style.  

 

Evaluation: 

The insert swapped allowed the Cohorted brand to reach new

audiences, also allowing us to build a brand relationship with Bloom

& Wild.

 

Reflection: 

This insert swap gives us the potential for future collaborations with

Bloom & Wild. Insert swaps were a strong way of reaching new

audiences, but the new relationship with the brand gives us more

opportunities for collaboration.
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Date of work: 

Every 3 months (March-May, June-August, September-November)

 

Type of work: 

Social Media Campaign

 

Item objective: 

Build brand awareness and online identity.

 

Target audience: 

Influencers, individuals with beauty, skincare and lifestyle interests.

 

Involvement in workload: 

Identifying key influencers, reaching out to them for gifting opportunity,

sending out boxes monthly, following up on social channels for potential

marketing content. 

 

Research: 

Influencers social following, stats, creative content, personal branding, ensuring

that they would align with Cohorted. 

 

Tactics: 

Gifting opportunity (no marketing budget required), content for marketing,

content for socials, exposure in bloggers social features, Micro/Macro

influencers to meet different audiences. 

 

Evaluation: 

Influencer marketing increases brand awareness and Cohorted’s online/ social

media presence. 

 

Reflection: 

Influencer marketing is a strong way to engage audiences online, providing

them with transparent opinions from the no-paid gifting opportunity.

ITEM  11

 

INFLUENCER

MARKETING
EVERY 3 MONTHS
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Client: 

Cohorted

 

Type of work:

Social Media Campaign 

 

Item objective: 

Drive traffic to the Cohorted Instagram. 

 

Target audience: 

Influencers, individuals with beauty, skincare and lifestyle interests.  

 

Involvement in workload: 

Chose products for giveaway bundle, assigned graphics to create

content, scheduled on Instagram, chose a winner and shipped prizes.

Research: 

I looked at previous Cohorted giveaway and identified popular

products and brands with our audience. 

 

Tactics: 

Pink products, tag a galentine to build female community, driving

individuals to our page to potentially subscribe. 

 

Evaluation: 

The giveaway marked an increase in followers and our Instagram post

engagement, overall pushing the Cohorted brand onto social

platforms. 

 

Reflection:

Tagging others in giveaway further generates engagement and

interaction for Cohorted.

ITEM  12

 

VALENTINES  DAY  

GIVEAWAY
FEBRUARY 14TH 2019
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Type of work: 

Social media campaign

 

Item objective: 

Increase our online community and highlight values

 

Target audience: 

Women, influencers, individuals with beauty, skincare and lifestyle interests. 

 

Involvement in workload: 

Researched, identified and chose products for the giveaway, assigned graphics to create

content, scheduled on Instagram, chose a winner and shipped prizes. 

 

Research: 

For the giveaway we wanted to highlight and include products from brands founded by

women, aligning the giveaway to our audience and international women's day. 

 

Tactics: 

Use products with female founders, encourage a community on Instagram, driving individuals

to our page to potentially subscribe. 

 

Evaluation: 

The giveaway marked an increase in followers and our Instagram post engagement, overall

pushing the Cohorted brand onto social platforms. On general posts, the engagement from

audiences has increased. 

 

Reflection: 

Tagging others in giveaway further generates engagement and interaction for Cohorted.

ITEM  13  

 

INTERNATIONAL

WOMANS  DAY

GIVEAWAY
MARCH 8TH 2019
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ITEM  14

 

FIGS  & ROUGE
APRIL 2019

Item name: 

Exclusive April box Instagram theme

 

Client: 

Figs & Rouge

 

Type of work: 

Social media 

 

Item objective: 

Build brand awareness to widen their audience.

 

Target audience: 

Brands, influencers, individuals with beauty, skincare and lifestyle

interests. 

 

Involvement in workload: 

I identified the potential for a Instagram development on the

exclusive box, assigned graphics to create content, scheduled on

Instagram, highlighted the brand's core values through posts. 

 

Research: 

Potential Instagram themes, competitor analysis, Figs & Rouge

brand information and ethics. 

 

Tactics: 

To help encourage brand awareness, we highlighted brand values

and designed to align with our style of content.  

 

Evaluation: 

The puzzle themed Instagram helped Cohorted build up the

exclusive box on social media for the Figs & Rouge brand. 

 

Reflection: 

The puzzle themed Instagram gave Cohorted a new tactic and

opportunity for exclusive boxes.

EMMA - J A N E  T A R A B A Y  P O R T F O L I O
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ITEM  15

 

PUBLIC  DESIRE  X

COHORTED

GIVEAWAY
APRIL 20-27TH 2019

Item name: 

Collaboration Giveaway

 

Type of work: 

Social Media Campaign

 

Item objective: 

Boost and develop both brand awareness

 

Target audience: 

Both brand audiences and social following, influencers, individuals with beauty,

skincare and lifestyle interests.

 

Involvement in workload: 

The main PR contact, responded to brand pitch via Instagram, chose products for

the bundle, chose the Public Desire shoes that aligned with Cohorted style,

assigned graphics to create content, scheduled on Instagram and shipped prizes.

 

Research: 

It was crucial to research into our audience demographic and style, potential

products to include in the bundles. 

 

Tactics: 

Create a giveaway that aligns with both brands, encouraging online engagement

and brand presence. 

 

Evaluation: 

The collaborative giveaway with Public Desire allowed us to reach new audiences

and build relationships for future collaborative opportunities. 

 

Reflection: 

Since the giveaway with Public Desire, Cohorted have the opportunity to sponsor

a VIP event, providing luxe goodie beauty boxes for attendees.
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ITEM  16

 

FREEBIE  FRIDAY
EVERY FRIDAY
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Type of work: 

Twitter follow and retweet campaign

 

Item objective: 

Boost discovery brands engagement and awareness 

 

Target audience: 

Twitter, influencers, individuals with beauty, skincare and lifestyle

interests. 

 

Involvement in workload: 

Monthly tasks for the weekly giveaways: identify discovery brand

products and two others for the bundle, assign graphics to create the

Twitter GIF, schedule gifs, choose a winner and send prizes. 

 

Research: 

Discovery brand popular products, products in high-demand to

potentially order in for giveaways. 

 

Tactics: 

Follow both brands to increase engagement and following, use

products to entice audience into entering, scheduling the tweets for

prime social media time. 

 

Evaluation: 

Freebie Fridays drive engagement, following and online presence for

the Cohorted brand. Including discovery brands from our monthly

box further promotes and builds their brand awareness. 

 

Reflection:

Freebie Fridays will continue to engage audiences across Twitter,

helping us gain followers and interaction online.

P A G E  2 0  


